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Look what the Easter Bunny has 
for you this year!
Join or upgrade to AANT Plus or Premium Membership before 
31 March 2012, � ll out an entry form and you will go in the draw 
to win a white goods package worth over $6000 thanks to 
The Good Guys. If you are an existing AANT Plus or Premium 
Member, simply � ll in the entry form below to go in the draw.

Not valid with any other offer, does not apply when joining on road. Terms and Conditions apply see 
aant.com.au for more information, NT Licence Number NTL12/01.

®

Homemaker Village North
356—362 Bagot Road, Millner
8948 8700

Yes! I want to be included in the draw to win a $6000 white goods package thanks to The Good Guys.
Simply � ll out the form and send to the AANT address below, or hand in at your local AANT Shop.

Membership Number:          

Name:           

Daytime Contact Number:         

AANT Shop
GPO Box 2584, Darwin, 0801
8925 5901
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Disclaimer – No responsibility is accepted by the AANT for the accuracy of information contained in 
advertisements in ntmotor. Publication of an advertisement does not constitute endorsement by the AANT of 
any product, nor warrant its suitability. ntmotor DOES NOT ACCEPT UNSOLICITED MATERIAL.

© Copyright Automobile Association of the Northern Territory Inc. All rights reserved. This material is copyright 
under Australian and international laws. Except as permitted under the relevant law, no part of this work may be 
reproduced by any process without prior written permission of and acknowledgement to the AANT.

Nissan ES Flow concept car 
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BY ROBERT BRADLEY
aaNt PresIDeNt

With the NT elections due in August this 
year, the AANT has written to the two 
major political parties to get their policies 
on various issues. These include:

 road safety initiatives

 speed limits throughout NT

  the incorporation of four and five-
star safety-rated vehicles into the 
Government fleet

 novice driver education

 policing of our roads

 the standard of our roads

  impounding of vehicles if the driver 
exceeds the prescribed blood alcohol 
limit for their licence class.

Their responses will be highlighted in the 
next issue of ntmotor and will be placed on 
our website in April.

Safer roads are part of the road safety 
strategy that the AANT supports. Motorists 
making everyday mistakes should not be 
seriously injured or killed as a consequence 
of an unsafe road. The Australian Road 
Assessment Program (AusRAP) has 
released its latest report which highlights 
that the safety ratings of many roads in 
the Territory have improved over the 
rating period (see page 4 for details). 
Regrettably however, two sections of the 
Stuart Highway had major increases in 
their risk ratings – between Alice Springs 
and the South Australian border there 
was a 22 per cent increase, while between 
Darwin and Pine Creek the increase was a 
staggering 87 per cent. We will continue to 
work with the government and construction 
authorities to improve this situation.  

Bob Bradley

AANT President

BY MARIjA FILIPOVIC
eDItOr

Web FrIeND
Offering a whole host of interactive and practical features, the relaunched AANT website is 
your best friend for all things motoring and travel related. 

The Find Cheap Fuel feature allows you to search by postcode or suburb for the most 
competitive fuel prices in Darwin, or the average price for unleaded, LPG or diesel in  
Alice Springs, Katherine and Tennant Creek. 

Click through to the Trip Planner, which 
helps you map out your journey across 
Australia, allowing you to organise your 
route, find accommodation and locate 
rest stops. 

What’s more, you can shop online at 
the AANT Shop, get handy technical 
advice, search through STAR-rated 
accommodation properties and learn 
more about member savings. 

Visit www.aant.com.au

welcome inbrief insight

Often only second to a house, a car is 

the biggest day-to-day purchase we’ll 

ever make. Having recently bought a new 

car, I thought back to what influenced 

my decision. Yes, I definitely considered 

reliability, running costs and functionality 

– but beyond that, I considered what 

the car looked like. As we discover in 

this edition, buying a car is a purchase 

often made with the heart, as much as it’s 

made with the brain, and cars can be the 

biggest fashion accessory we invest in. 

Turn to page 6 for our report. 

Also in this edition, you could win a 

fabulous whitegoods package to the 

value of $6000 – thanks to The Good 

Guys in Darwin – just for joining or 

upgrading your membership to Plus 

or Premium. Turn to page 8 for more 

information and details on how to enter. 

As usual, we have plenty of travel ideas. 

To commemorate ANZAC Day, we learn 

about one man’s trek along the Kokoda 

Trail (page 20). 

If you’re looking for a local adventure, we 

explore some fishing hotspots right on 

our doorstep. Turn to page 22 for travel 

expert john Pedler’s story. 

If you’d like to help make NT a great 

place to visit, we’ve got details on 

how you can get involved in a new 

government initiative. Turn to page 19 for 

more information.

As usual, ntmotor is bursting at the seams 

with member savings from the AANT 

Shop (page 10), exclusive Show Your 

Card and Save offers (page 12), new and 

used car reviews (page 16) and member-

only competitions. 

Safe motoring and happy reading!

 

Marija Filipovic

Editor

COMPETITION WINNERS
Congratulations to the following winners from ntmotor December 2011.

Ugly Fish sunglasses: P. Gibbs, McMinns Lagoon.

HQ Holden Kingswood Sedan: D. Becker, Moil.

Thrifty anniversary giveaway major winner: S. Barton-johnson, Nakara.

Thrifty anniversary giveaway minor winners: N. De Vries, Holtze; R. Stieger, 
Howard Springs; B. Fluerty, Nightcliff; M. Cope, Katherine; T. Carroll, Humpty Doo.

a reMOte-CONtrOlleD HelICOPterWIN
Perfect for the young at heart, the Skytech M2 radio-controlled helicopter can  
navigate a full 360 degrees with exact direction and smooth performance at the push  
of a few buttons. 

With a 20m remote control range and rugged aluminium frame, the M2 is ideal for 
indoor and outdoor use. It comes equipped with a rechargeable lithium battery and 
remote control. 

For your chance to win this exciting gadget, 
simply write your name, address and AANT 
Membership Number on the back of  
– or inside – an envelope and post it to:

ntmotor M2 Helicopter competition
Automobile Association of the NT Inc.
GPO Box 2584
DARWIN NT 0801

Conditions: The competition commences 13 March 2012 with the last mail on 7 May 2012. Prize value in Australian dollars. Total prize pool is 
valued at $59.95. Batteries not included. Entry is open to Northern Territory residents only who are members of AANT. This first entry drawn 
that fulfils the competition criteria will win the prize. The draw will take place at AANT, 79−81 Smith Street, Darwin, at 2pm 8 May 2012. The 
winner will be notified by mail or phone within 14 days of the draw date. The winner will be published in the June 2012 issue of ntmotor, 
published 11 June 2012. Prizes cannot be exchanged or redeemed for cash. Cannot be used in conjunction with any other offer or discount. 
The promoter is the Automobile Association of the Northern Territory Inc., 79−81 Smith Street, Darwin, NT 0800 ABN 13 431 478 529. 

HOW saFe  
are Our rOaDs?
In January, AANT released a report by 
the Australian Road Assessment Program 
(AusRAP) which analyses the risk of our 
national highways based on real-life traffic, 
death and serious injury statistics. 

It’s estimated that of all road fatalities that could 
have been avoided by improved safety, half could 
have been avoided by road upgrades – including 
investment in new road construction and expenditure on 
safety-related works. 

It’s pleasing to see significant falls in casualty rates recorded on various sections of NT 
highways in the 2005–09 report. However, 72 people still died on these roads, with  
90 per cent of deaths occurring on the Stuart Highway. Despite progress being achieved in 
saving lives and the number of low-risk roads increasing, the Darwin to Pine Creek section 
of highway is rated as the most dangerous link in Australia, with the stretch between Alice 
Springs and the South Australian border increasing to the high-risk category. 

These roads can have immediate safety improvements through simple, low-cost measures  
such as removing roadside hazards and improving lane markings. Attractive high-standard  

rest areas, audio tactile line marking or rumble strips on edge lines 
would also reduce run-off road crashes. 

To read the full report, visit www.ausrap.org

WHat Is 
ausraP?

An initiative of the AAA and Australia’s motoring clubs, AusRAP is used to lobby governments, politicians and road authorities for road safety funding and action. It’s also used to inform motorists of potential dangers on national highways. 

WOrD OF laW
From 1 February 2012, the NT Government introduced a raft of changes to the Australian Road Rules. 

Amendments cover seatbelt usage, mobile phones and visual display units, motorised 
scooters, parking, motorcyclists and fog light use. 

In addition, new laws regarding child restraints will come into effect from 1 February 2013,  
with an education campaign to be launched in March 2012.

For more information about the changes, visit www.roadsafety.nt.gov.au
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In the automotive world, looks  
are everything.  

From the thrill evoked by the iconic 
silhouette of the Porsche, to the endearing 
smiley-face grille of the Mazda to the 
nostalgia of the Mini – cars appeal to  
our emotions.

And whether we like it or not, cars say a 
lot about who we are and are the biggest 
fashion item we’ll purchase. 

But how much difference does exterior 
styling really make to the success or failure 
of a vehicle?

Some designers believe good styling can 

as much as double car sales.

Take Kia for example, a commodity-based 

brand which, until recent years, hadn’t been 

a star performer in the sales category. Then 

in 2006, the Korean car maker hired one 

of the world’s most successful automotive 

designers, Peter Schreyer, to refresh the 

whole Kia range from bland to bold  

[see breakout box with before and after 

shots of a Kia]. 

The results were clear; as well as winning 

multiple design awards, Kia’s global sales 

In another display of the power of 
styling, General Motor’s (GM) Malibu was 
redesigned in 2007 with dramatic results. 
The underpinnings of the car remained 
unchanged; the only difference was sleeker 
exterior and interior styling. The verdict: 
sales of the Malibu increased five-fold while, 
at the same time, they managed to increase 
the price by 23 per cent. 

Clearly, design sells. 

GM’s head of international design, Mike 
Simcoe, told ntmotor to stand out in the 
crowd, cars need to establish an emotional 
connection with consumers.

‘The original Malibu performed very well 
but had no emotional appeal,’ says the 
Australian-born car designer.  

‘Customers said they purchased it 
because of the price… in other words, how 
cheap it was. With the new car they said the 
reason for purchase was exterior styling.’ 

‘We’re in a world where the consumer is 
king… but if we don’t give them a reason 
to make our product their choice, then we 
don’t exist.’ 

Automotive design also needs to have 
global appeal, says Simcoe. 

nearly doubled from about 1.3 million in 
2006 to 2.1 million in 2010. 

Kia themselves identified design as their 
core growth engine. 

Schreyer, who’s also known for his 
contributions to the renowned Audi TT  
and the new VW Beetle, says design gives 
soul to a product and reaches the heart  
of people. 

‘I see cars less as modes of transport and 
more as objects of desire. The allure of a Kia 
should extend well beyond the fact that it moves 
people from one place to the other,’ he says. 

‘Something that’s released in Beijing 
or Europe is visible in every market within 
hours, minutes in most cases,’ he explains.

‘The Internet and the media pretty much 
take care of that for us.’  

Kia’s Schreyer agrees. 

‘There’s no point in designing a car 
with very specific cultural or geographical 
appeal. It should be universally attractive 
because a car’s design needs to survive 
globally, not just in one marketplace.

‘Those brands that have global appeal 
are in a very strong position,’ he says. 

Also vital to successful car design is 
creating a ‘family look’ across the range. In 
other words, signature design features that 
make car brands easily recognisable.  

Look at the front of any Mazda, for 
example, and you’ll notice they all resemble 
a smiley face; BMWs have the familiar  
split kidney-shaped grille; while all Land 
Rovers share the same boxy silhouette. 

Schreyer explains: ‘A car needs a face…  
a powerful visual signal, a seal, an identifier.’ 

Indeed, since the beginning of Schreyer’s 
tenure at Kia, the German designer has 

introduced a distinctive new grille, known as 
the Tiger Nose for its cat-like resemblance 
[see image]. 

‘The new Kia face is strong and 
distinctive,’ he says. ‘That face should 
immediately allow you to identify a Kia even 
from a distance.’ 

Styling is one of the elements not judged 
in Australia’s Best Car awards – which are 
run by Australia’s motoring clubs – because 
design is subjective and literally in the eye 
of the beholder.

That’s why we all drive different cars and 
why manufacturers need to create different 
styles to cut through the market.

But bottom line? 

If you don’t have good design, you don’t 
have a future in the car industry – it’s as 
powerful as that. 

The angled c-pillar gives the car  
an athletic look

1

The smaller windows create an 
appealing sports-car feel

2

The same ‘tiger-nose’ grille is used across 
the range to create a familiar face

3

Sportier wheel design

4

1
2

3

4

Kia Optima 2012

Kia Magentis 2006  
(Previous model to the Optima)

Images: © Autonews, Kia Motors

Kia design comparisons  
over time…

feature

ntmotor explores why design is the driving force behind car sales. 
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As Australasia’s leading independent vehicle safety advocate, ANCAP provides  
consumers with transparent advice on vehicle safety through its star rating program.
Safer Drivers in Safer Cars on Safer Roads.

ancap.com.au

Don’t crash test your loved ones.

membership

AANT Membership offers more than 
just roadside assistance in the event of a 
breakdown. Members also receive excellent 
rates on travel packages, holiday attraction 
tickets and exclusive discounts at retailers 
throughout NT and Australia. 

AANT’s top-tier membership packages – 
Plus and Premium – come with all the benefits 
of being a standard member as well as:

  unlimited service callouts
  extended towing distances
  taxi benefits
  battery discount
  emergency accommodation*

  passenger transport after vehicle 
recovery*

  caravan cover.

And now there’s even more reason to join 
or upgrade your membership. 

Thanks to our friends at The Good Guys 
in Darwin, if you’re a current AANT Plus  
or Premium Member or join or upgrade  
to Plus or Premium Membership before  
31 March, you could win a $6000 
whitegoods package.  

This fantastic prize includes a 7kg 
Electrolux front load washer with Eco 
Wash System, a 6kg Electrolux dryer, 
a Sharp convection microwave oven, 
a Westinghouse compact side-by-side 

fridge, a Dishlex 
dishwasher 
and a Dyson 
Multifloor 
vacuum! 

To enter, simply fill out the entry form on 
page 2 of this edition of ntmotor or pick 
one up from the AANT Shop and post it to:

Easter Whitegoods Giveaway  
79–81 Smith Street, DARWIN NT 0800

So, whether you’re planning a driving 
holiday away, or are just after the comfort 
of knowing that a helping hand is only a 
phone call away, AANT Membership is  
the answer. 

To join or upgrade, call 8925 5901,  
visit www.aant.com.au or visit AANT at 

79–81 Smith Street, Darwin. 

*Monetary and distance limits apply.  
See Membership Entitlements Booklet for  
more information.

Conditions: The competition commences 21 February 2012 and closes on 31 March 2012. Prize value is in Australian dollars. Total prize pool is valued at approximately $6000.00. Entry is 
open to Northern Territory residents who join or upgrade their membership to Plus or Premium. The first entry drawn that fulfils the competition criteria will win the prize. The draw will 
take place at AANT, 79–81 Smith Street, Darwin, at 10am 4 April 2012. The winner will be notified by mail or phone within 14 days of the draw date. The winner will be published in the 
June 2012 edition of ntmotor, published 11 June 2012. Prizes cannot be exchanged or redeemed for cash. Cannot be used in conjunction with any other offer or discount. The promoter 
is the Automobile Association of the Northern Territory Inc., 79–81 Smith Street, Darwin, NT 0800 ABC 13 431 478 529. Permit number NTL 12/01

Fire wall
 jargon buster:

Don’t call the fire brigade,  
it’s the wall between the engine 
compartment and the passenger 

compartment of a vehicle. 

Oh, sugar 
sugar

did you 
know? 

On average, a person spends  

two weeks of their life  

waiting for traffic lights  

to change.

Petrol pointer
E10 is a blend of petrol and ethanol usually 
costing slightly less than regular ULP. 

However, you’ll consume more as it has three 
per cent less energy per litre.

Aim to buy E10 when the price difference is three per cent or 
more to avoid paying more overall.

Find more fuel-related information and visit  
www.aant.com.au/motoringImages: © iStockphoto.

We’ve heard of using 
algae, electricity and waste 
when it comes to green 
automobile production, but 
how about sugar?

Toyota has unveiled a new bio-plastic, derived from sugar cane, in the 
production of the Sai Hybrid sedan – launched in the japanese market. 

The bio-product is used for the seat trim and carpets, and makes up  
80 per cent of the vehicle’s exposed interior surfaces.

Toyota says it matches oil-based plastics  
for durability and cost, and  

is more heat resistant,  
durable and  

shrink resistant  
than other  
bio-plastics.

motornews

Planning a trip this Easter? Make sure you take your AANT Membership with you!

WIN $6000  
worth of whitegoods for being a member!

www.aant.com.au  98  mar 2012
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APPROVED REPAIRERS
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Take 20%* off frames, lenses, sunglasses,  
contact lenses and accessories at OPSM. 
For your nearest store and to arrange an eye 
test, call 13 20 20 or visit opsm.com.au.

AANT 
MEMBER 
OFFER
SAVE 20%*

* Save up to a maximum of $80 per product. Offer excludes eye tests, gift vouchers, Chanel, Tiffany 
& CO., Bvlgari, Oliver Peoples and Paul Smith. AANT membership card must be presented at time 
of ordering. Cannot be used in conjunction with special offer packages, sale items, health fund 
associated discounts or any other discount or benefit from any source other than a rebate from a 
health fund. Offer ends 31/12/12.

Beaurepaires

Tyres, Services 
& Wheels* 

10% OFF

Receive 10% off the purchase of any Dunlop, Goodyear or Sava 
passenger, 4WD or Light Truck tyres.* Receive 10% off the purchase of 
any car or 4WD wheel alignment.*  Receive 10% off any Tyre & Wheel 
Package (must include 4 tyres & 4 wheels).* 

If you are in the market for tyres & wheels call in and 
see the experts at Beaurepaires. AANT members 
receive 10% off most products and services with our 
newly released member discount plan.

*Discount off best negotiated price, not available in 
conjunction with any other offer.

Who you can turn to for great
AANT member offers.

beaurepaires.com.au/aant

www.drummondgolf.com

Store Location:

10%* OFF ALL - Bags, Buggies (excludes motorised 
buggies), Apparel, Footwear, Accessories, Secondhand 
Equipment and “other” branded golf clubs.  

5%* OFF ALL - Balls, Motorised Buggies, Package Deals 
and all Golf Clubs for the following brands: Callaway, 
Cleveland, Cobra, Mizuno, Odyssey, Ping, Scotty Cameron, 
Srixon, TaylorMade and Titleist.  
*Excludes voucher purchases, sale items and markdowns.  
Not available in conjunction with other offers.

AANT MEMBERS SAVE  
AT DRUMMOND GOLF

10 %*

OFF

UP TO
Up to 10% off all your  

golfing equipment  
from Australia’s  

Leading Golf Retailer  
Drummond Golf

DARWIN 
53 Stuart Highway
(08) 8981 7029

 mar 201212 13www.aant.com.au  



APPROVED REPAIRERS

WINNELLIE AUTO CENTRE 
Having established themselves in the Winnellie area in 1978, Brian and joanne Davis 
have been a permanent fixture in the automotive industry for over three decades. 
Winnellie Auto Centre offers broad mechanical repair services, with a wide range 
of specialisations including front end repairs, wheel alignment, tyre sales and rego 
inspections. As a Repco Authorised Service Centre and part of the Repco Technical 
Training program, all staff have access to regular courses, up-to-date industry 
information and technical data, meaning your vehicle is in safe and competent hands.

Pictured left: (Left to right) Joanne and Brian Davis.

MICK TAyLOR AUTOMATICS
Specialising in automatic transmission servicing, gearbox repairs and differentials, 
Mick Taylor and Ryan Sherwood make up the tight-knit team at Mick Taylor 
Automatics. The pair personally tends to every vehicle that comes through their 
repair centre and pride themselves on their customer service. Having operated 
in Darwin for nearly three decades, and with over 36 years' experience in the 
industry, a visit to Mick Taylor Automatics is sure to be met by a smile, high-quality 
workmanship and excellent customer service. 

Pictured right: (Left to right) Mick Taylor and Ryan Sherwood.

approvedrepairers

mechanical repairers
STUART PARK Darwin Mitsubishi, Suzuki, 
Ssangyong, Land Rover, Volvo 
34 Stuart Highway 8946 4444

STUART PARK Brian Turner Automotive 
35 Stuart Highway 8981 9191

WINNELLIE Winnellie Auto Ctr 1–8 
370 Stuart Highway 8984 4448

WINNELLIE NT Auto Repairs 
9 Steele Street 8947 4746

WOOLNER Paul’s Service Centre 
6 Charlton Court 8941 1322 

specialist repairers 
automotive windscreens
ALICE SPRINGS 
Trusty Glass (O’Brien Glass agent) 
31 North Stuart Highway  8952 3322

STUART PARK  
O’Brien Glass 
38 Stuart Highway                8981 4612

automatic transmissions
yARRAWONGA  
Mick Taylor Automatics 
4618 McEnzie Place 8983 1231

automotive electrician
COCONUT GROVE 
A&C Automotive Electrics• 
Unit 1/6 Travers Street  8948 1244

crash repairers 
ALICE SPRINGS Andrew Paterson  
Crash Repairs, 49 Priest Street 8952 6360

BERRIMAH Berrimah Panel Works 
1140 McMillans Road 8984 3137

DARWIN Darwin Crash Repairs 
2 Finniss Street 8981 4000

WINNELLIE Rj Panel Works 
1427 Sadgroves Crescent 8984 4570

WINNELLIE B & S Body Works 
85 Winnellie Road 8947 2251

mechanical repairers
ALICE SPRINGS Peter Kittle Motor Co 
46 Stuart Highway                8952 5500

BERRIMAH Hidden Valley Auto Ctr  
9 Hidden Valley Road 8947 0060

CASUARINA Ultra Tune 1–8 
3 Dripstone Road 8945 2122

COCONUT GROVE  
Ben’s Automotive Service Centre 
47 De Lator Street 8985 5455

COCONUT GROVE 
Prompt Auto Repairs Pty Ltd 
14 Travers Street                 8985 6733

DARWIN Bridge Toyota 
1 Stuart Highway 8946 0099

DARWIN Carmech  
5–7 Carey Street 8942 3342

HUMPTy DOO 
All Rural Mechanical  
5 Vereker Street 8988 9746

PALMERSTON 
Palmerston Mechanical Centre 
51 Georgina Crescent 8932 2532 

PALMERSTON Ultra Tune 
3 Muluka Street 8931 3411

STUART PARK 
Auto Inspection and Road Service 
15/34 Bishop Street 8981 7333

Automobile Association of the Northern Territory 

approved repairers

mechanical repairer  
categories
1 Engine tune-up
2 Minor engine repair and vehicle servicing
3 Major engine repair
4 Steering and suspension
5 Brakes 
6 Electrical
7 Clutch, manual transmission and rear axle
8 Automatic transmission 
9 Air c onditioning
Where no categories are shown, 
the repairer is approved in all nine.

•AANT Battery Service Centre

Mon to Fri 8am–8pm, Sat 9am–5pm, Sun 9.30am–5.30pm (AEST)

Copyright © 2012 Dell Inc. All rights reserved.  
^Dell’s Coupon Terms and Conditions apply and available at www.dell.com.au/aant

As an AANT Member  
you can enjoy up to  
15%^ off selected  
Dell products as  
well as special 
monthly offers!

Selected Dell products are 
available with 2nd Generation 
Intel® Core™ processors.

Shop now dell.com.au/aant or 1300 763 355

88225_au_co_fy13q1w9_mag_aant_apr_pr.indd   1 2/20/12   11:57 AM

If you are looking for a real and authentic holiday, why not get 
back to basics and hire a Britz Campervan? Britz gives you the 
freedom and flexibility to travel around Australia. Pack up the 
family or grab your mates and head to the coast, the outback or 
the bush – it’s your holiday… go your own way.

Call AANT on 08 8925 5901 or visit www.aant.com.au

gset 
ready 

TH
R2

19
8-

3

* Speak to your AANT Travel Consultant for details. Applicable to 
campervans only. Bookings direct with AANT Travel. Conditions apply.

Special 
Member Offers* 

Don’t forget to show your card & save.*10% off applies to full retail price and cannot 
be used in conjunction with any other offer or 
discount. Discount does not apply to purchases of 
car navigation devices, motor vehicle and marine 
batteries, engines, gift cards, any trade purchases 
and Trade Workshop Equipment. Discount does 
not apply to purchases from the Repco Authorised 
Service network. Store stock only.

Your local Repco is a store you can turn to whether you are a motoring 
enthusiast or an everyday driver. A place where you’ll get the benefi t of 90 years 
of expertise on everything auto – ranging from spare parts, seat covers, car care, 
travel and touring accessories, picnic rugs, oils and lubricants.

Repco – proven expertise, honest advice and outstanding value.

To fi nd a store near you or trading hours, 
please call 133 227 or visit www.repco.com.au

Smarter
ADVICE

Great
OFFERSOFFERS

Trade
TRUSTEDTRUSTEDTRUSTED

Quality
RANGE
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terMs aND CONDItIONs
To obtain the benefits under the AANT Show Your 
Card & Save program, members must show their 
membership card in a participating retail outlet, 
or quote their member number if transacting via 
phone or internet, at the point of payment to the 
relevant benefit provider for goods or services 
provided.  It is the responsibility of the member 
to ask for the Show Your Card & Save benefit at 
the point of payment. The AANT gives no warranty 
in relation to any goods, services or information 
provided by Retail Partners participating in the 
program. Participation in the AANT Show Your 
Card & Save program is subject to the full Terms and 
Conditions of the program, which can be obtained 
from the AANT Darwin branch, 79–81 Smith Street, 
Darwin, NT 0800. Any offers extended under the 
Program are subject to availability and subject to 
the Terms and Conditions imposed by Show Your 
Card & Save Partners and will not be redeemable 
for cash or kind.  Any benefits provided to the 
member cannot be transferred, assigned, sold or 
otherwise retained. For AANT Show Your Card 
& Save inquiries, phone 08 8925 5901 or visit  
www.aant.com.au
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The smallest Range Rover made – the 
Evoque – has entered the expanding luxury 
SUV class and, in a class where style is 
everything, it’s expected to do well despite 
its hefty price tag.

VALUE FOR MONEY
Though the starting price of $53,395 
doesn’t seem overly expensive, once you 
go above the basic model, the luxury 
version is another $22,000. The model we 
tested – with most of the optional extras – 
took the final bill to double the base price at 
over $107,000. 

So what drove up the bill? just having 
the roof painted in contrasting silver with 
matching spoiler is another $995. A rear 
seat DVD entertainment package adds 
another $5800 and keyless entry an extra 
$1495. There’s also the dash-mounted dual-
view touch screen, where the driver can see 
the navigation screen from their position 
and on the same screen the passenger can 
see the TV. 

DESIGN AND FUNCTION
The Evoque is certainly a head turner. 
The front of the car is quite distinctively a 

Range Rover, but a ‘wedge-shaped’ back 
windscreen makes it stand out, especially 
in the three-door coupe version where the 
wedge effect is more pronounced. The 
down side to this sleek design is a small 
tailgate window, making the view to the rear 
quite restricted so you need to rely on the 
side mirrors much more. 

ON THE ROAD
Although SUV in size and design, the 
Evoque is anything but an SUV when it 
comes to driving – it drives and handles like 
a small sedan. The 420Nm, 2.2-litre turbo-
diesel engine coupled with the six-speed 
auto transmission that we tested did a 
reasonable job. There was some indecision 
however, on what gear it should be in on 
some hilly sections of road. Fast jabs of the 
accelerator at walking speed could also 
have the diesel slow to react. 

Otherwise, the diesel model is quiet and 
the 6.5L/100km fuel consumption was very 
pleasing. There’s a choice of three engines 
– two diesels in two versions and a new 
117kW, 2.0-litre Si4 petrol engine with direct 
fuel injection. 

A 2WD version of the Evoque should be 
available from mid-2012. 

SUMMARY
SUVs by their nature are quite ‘boxy’, but 
the styling breakthrough Range Rover has 
achieved with the Evoque is likely to give 
the brand a whole new group of customers.

In an almost relentless march, Hyundai 
continues to bring new products to the 
market. With wagons seemingly becoming 
more popular, the i40 is the car maker’s first 
venture into the medium-sized class with a 
station wagon. 

VALUE FOR MONEY
Styled and engineered in Germany, but 
built in Korea, the packaging of the i40 is a 
good mix of style, useable space, drivability 
and fuel efficiency. Hyundai are still  
class leaders when it comes to the overall 
value proposition and the i40 is one of the 
best in class for running and repair costs.  
Plus, it’s backed by the industry-leading 
five-year warranty. 

The range starts at $32,490 for the 
2.0-litre GDI petrol, six-speed manual 
‘Active’ model, and finishes with the top-
of-the-range ‘Premium’, which features a 
1.7-litre CRDi turbo-diesel engine with six-
speed auto transmission, priced at $46,490.

DESIGN AND FUNCTION
Despite a slightly restricted view to the rear, 
ergonomics in the i40 are good. The paddle 
shift lever, although a rarely used item, 

newcar reviews

provides for crisp gear changes, but the six-
speed manual is available only in the base 
‘Active’ variants only. 

Rear seats offer a 60/40 split design, and 
provide a useful space even though they 
don’t fold flat. A full-size spare wheel is  
also included. 

Nine airbags, including rear side airbags,  
come standard across the i40 range, as well 
as a comprehensive suite of active safety 
technologies and hill-start assist.

ON THE ROAD
The all-new 1.7-litre CRDi diesel engine 
developed by Hyundai does all you need 
in a car of this size. During our testing there 
was some rough idling and chugging a 
couple of times at start up, which eventually 
cleared. A 2.0-litre direct-injection petrol 
engine is also available.

The locally developed ride is comfortable 
and the handling surpasses most people’s 
needs for this type of car. 

With a 70-litre fuel tank and a fuel 
consumption of 6.1L/100km, the i40 has a 
range of over 1100km. Hyundai claims that, 

if driven frugally, it could have a potential 
range of over 1400km.

SUMMARY
When everyone’s tired of SUVs and again 
comfortable with driving a car that’s not 
taller than everyone else’s, wagons will 
come back into play. The i40 is a value-for-
money choice.  

Hyundai  
i40 Tourer Active  

1.7L Diesel 

Range  
Rover  
Evoque Prestige

All AANT tests are conducted under the road-testing and 
scoring regime of the Australia’s Best Cars awards, which are 
announced each December.

POWER

100kW @ 4000rpm

TORqUE

320Nm @ 2000–2500rpm

PRICE AS TESTED

$36,490

FUEL CONSUMPTION

6.1L/100km 

GREEN VEHICLE GUIDE RATING

★ ★ ★ 
CRASH RATING (ANCAP)

★ ★ ★ ★ ★ (EuroNCAP)
WARRANTY

5 years/unlimited kilometres

POWER

140kW @ 6250rpm

TORqUE

420Nm @ 2000–4500rpm

PRICE AS TESTED

$107,115

FUEL CONSUMPTION

6.5L/100km 

GREEN VEHICLE GUIDE RATING

★ ★ ★ 
CRASH RATING (ANCAP)
Not tested

WARRANTY

3 years/100,000km
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Every year, over 80,000 visitors drive 

through NT. However, for many who wish 

to see the beauty this region has to offer, 

cost, access and distance prove to be  

big barriers.

But now, a fantastic new collaboration 

between Tourism NT, the South Australian 

Tourism Commission, regional tourism 

organisations, as well as national partners 

Britz and BIG4, is providing the perfect 

opportunity for those who’ve wanted  

to cross the arid lands of NT but haven’t 

found the motivation to tackle a  

self-drive holiday. 

The ‘Mates Rates’ campaign – to be 

launched on 30 April this year – offers 

travellers the chance to engage with 

communities and businesses  

throughout NT. 

The campaign will include a website 

with exclusive travel information for the 

motivated self-drive traveller, a presence 

at caravan and camping shows across 

the country, and the introduction of an 

exclusive mobile phone app which works 

as a guide to the region and includes 

special offers. 

The best part? You can help inspire more 

self-drive travellers to take a trip through 

NT, and encourage them to go further, stay 

longer and explore. 

If you have a business, product or 

exclusive offer that you believe could add 

value to visitors, you’re invited to be a part 

of this exciting new initiative.

For more information or to register  

your interest, contact the Manager Trader 

and Industry Marketing, Bev Bury at  

beverley.bury@nt.gov.au

a MODel HOlDeN HZ saNDMaN VaNWIN

Putting NT on 
the map

Aimed at the youth market, the Sandman was offered with a GTS trim and a 
4.8-litre V8 engine. Released in October 1977 and seldom seen on the road 
today, Sandman vans are closely protected by current owners.

For your chance to win a model Sandman Van in Valencia orange,  
write your name, address and AANT Membership  
Number on the back of – or inside – an envelope  
and post it to:

ntmotor Holden HZ Sandman Van competition
Automobile Association of the NT Inc.
GPO Box 2584
DARWIN NT 0801

Conditions: The competition commences 
13 March 2012 with the last mail on  
7 May 2012. Prize value in Australian 
dollars. Total prize pool is valued at 
$39.95. Entry is open to Northern 
Territory residents only who are members 
of AANT. The first entry drawn that fulfils 
the competition criteria will win the prize. 
The draw will take place at AANT, 79−81 
Smith Street, Darwin, at 2pm 8 May 2012. 
The winner will be notified by mail or 
phone within 14 days of the draw date. 
The winner will be published in the June 
2012 issue of ntmotor, published 11 
June 2012. Prizes cannot be exchanged 
or redeemed for cash. Cannot be 
used in conjunction with any other 
offer or discount. The promoter is the 
Automobile Association of the Northern 
Territory Inc., 79−81 Smith Street, Darwin, 
NT 0800 ABN 13 431 478 529. 

the leather upholstery, power front seats, 
power sun roof and 10-speaker sound 
system. The top-of-the-range LX8 has all 
this, plus a 5.7-litre V8 engine and fog  
lights; however, doesn’t come with ESC or 
brake assist. 

Regular servicing is particularly important 
with the V6, as it can develop engine-killing 
sludge if ignored for too long. Though 
uncommon, there have been reports of 
some early models having noisy transfer 
case bearings and the V8 version may have 
had some leaks from water pump and 
radiator. The 90,000km service should be 
due about now and because it’s a major one 
that will require the spark plugs changed, 
costing around $700. 

So for those that don’t necessarily 
want a tall 4WD, but like the space and 
functionality of the traditional Aussie wagon 
– with the ability to get off the bitumen – 
then the Adventra should be on your 
shopping list.

All car reviews are compiled by AANT Head of Technical and 
Automotive and Australia’s Best Car judge, Mark Borlace.

Prices shown for used cars are approximate dealer retail prices 
for vehicles in average-to-good condition. These  
prices will vary depending upon vehicle condition and 
kilometres travelled. Source – Glass’s guide. For full range  
of prices, contact AANT Technical Advisory Service  
on 1300 661 466. 

As the 4WD boom took hold, manufacturers 
were working to bring as many new and 
varied SUV products to market as they 
could. Holden saw an opportunity for a 
cross-over station wagon SUV to extend the 
life and function of the existing Commodore 
wagon. Essentially, they grafted a 4WD 
system underneath, attached some flared 
guards and so the Adventra was born. 

The Adventra comes with all the 
comfort of a normal car and some of the 
functionality of an SUV. It only offers a firm 
sand and snow 4WD capability, but with a 
fuel consumption of 13.6L/100km, has the 
same efficiency issues as larger cars. This is 
where it really fell through the gaps, but it’s 
also compromised in terms of road handling 
and the steering is heavy. 

The upside is it comes with all the space, 
functionality and standard features of an up-
market Commodore, featuring dual airbags, 
17-inch alloy wheels, cruise control, remote 
control central locking, electronic brake 
force distribution, metallic paint, parking 
distance control, power mirrors, steering 
and windows, seat belt pre-tensioners, trip 
computer and traction control.

The SX6 is the base model, with the 
second-in-line CX6 featuring more 
equipment, including a six-CD stacker. The 
next model, the LX6, can be identified by 

PrICe raNGe
SX6 $18,000

CX6 $20,700

LX6 $23,300

LX8 $23,400

PrICe WHeN NeW
SX6 $40,990

CX6 $46,990

LX6 $52,990

LX8 $56,990                    

aVeraGe kIlOMetres
91,000–101,000km 

CrasH ratING (aNCaP)
Not tested

GreeN VeHICle GuIDe ratING
★ ★ ★ 

Holden  
Adventra  
2006

usedcar review
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travel

My wife Liz and I were contemplating what 
we’d gotten ourselves into, as we stared 
out of the bus windows at the hustle and 
bustle of Port Moresby. We were on the way 
to join the rest of our tour group and our 
tour leader kept dropping this one phrase: 
‘expect the unexpected’. I didn’t catch onto 
its significance at the time, but the phrase 
stuck with me. 

This year marks the 70th anniversary of 
the battle on the Kokoda Trail, where an 
ill-equipped and outnumbered Australian 
force dug in to prevent japanese forces 
from reaching Port Moresby. In the 1940s, 
Papua New Guinea was actually Australian 
territory and the feeling at the time was  
if Port Moresby fell, northern Australia 
would be next. 

Not only is Kokoda synonymous with our 
military history, but the 96-km trail – which 
spans from Kokoda to Owers’ Corner over the 
majestic Owen Stanley Ranges – is also one of 
the most challenging treks in the world.  

An arch marked the start of our 10-
day journey, as Liz and I, along with 23 
fellow Australians aged 16 to 67, headed 
southward towards the Owen Stanley 
Ranges. Within minutes we were already 
dripping with sweat, and we realised it 
would be more a mental battle than a 
physical one. 

The next day was an awakening as to how 

difficult the trail could be, as we climbed 

to Isurava Memorial tackling humidity, 

mud, vegetation and tree roots along the 

way. In hindsight, the three months we’d 

spent training up and down Mount Lofty 

was a speed bump in comparison. Isurava 

Memorial rests on a ridge overlooking 

Kokoda with four granite pillars carved 

with the words: ‘Courage’, ‘Endurance’, 

‘Mateship’ and ‘Sacrifice’. This is the site 

of the first major battle between the main 

Australian and japanese forces, as the 

Australians began a series of fighting 

withdrawals so as to remain between the 

japanese and Port Moresby. 

Over the next couple of days we traced 
the Australians' fighting withdrawal from 
Abuari and Alola, over the trail’s highest 
point. Along the way we passed through 
Brigade Hill, where sticks now stand as 
markers to remember the fallen, prompting 
us all to reflect. This site was a major  
battle for the Australians as they fought  
to survive a heavy japanese frontal attack  
and surprise incursion. 

We continued on through Menari across 
the swamps beyond Agulogo towards 
Ioribaiwa Ridge. From this point you can 
see the lights of Port Moresby and realise 
how close the japanese came. We then 
climbed Imita Ridge – the last major climb 
before Port Moresby – and after nine days it 
seemed to be the hardest so far. 

As we reached Owers’ Corner I realised 
I didn’t want this adventure to end. But 
before we could comprehend what we’d 
just accomplished, we were taken by bus 
to the Bomana War Cemetery. On arrival, 
we stood speechless in front of nearly 4000 
head stones. Many of these soldiers were 
younger than me and had barely started 
their lives. It’s a truly humbling experience 
that makes you silently reflect on the 
sacrifice they made in battling the japanese 
and the Kokoda Trail.

Even though I’m back home, it still 
hasn’t sunk in that I finished the Kokoda 
Trail. I now have a better understanding of 
why Kokoda is etched into the Australian 
psyche, and I’m humbled by the diggers’ 
sacrifice. These soldiers gave up their lives 
to protect their mates, loved ones and  
our way of life, and the trail has inspired  
me to honour their memory by living life  
to its fullest.

Not only has the trail left me with a sense 
of achievement, but it’s also changed me – 
life before Kokoda isn’t enough anymore. 
I thought I was going along to share an 
adventure with my wife, but I realise now 
it was a journey of personal discovery 
and reflection. I was told to expect the 
unexpected... well I didn’t expect this.

Chris West shares his 
unexpected journey 
along the Kokoda Trail, 
70 years after one  
of the most significant 
military battles in 
Australia’s history.

Tale of the  
unexpected

Departure lounge 
When to go
the best time to travel is during  
the dry season – between april  
and October. If you want to steer  
clear of the masses, avoid going  
in april, as crowds gather for  
aNZaC Day services. 

Travel tip
the journey involves trekking for eight 
to 10 hours a day in hot and humid 
conditions, so you’ll need a reasonable 
fitness level. 

What to take
before setting off, make sure you’re 
prepared. Pick up these nifty travel 
items from the aaNt shop…

CLOCKWISE FROM TOP LEFT: Liz battles the 
tough Kokoda terrain; Chris with wife Liz; 
Bomana War Cemetery; Isurava Memorial.

Images: © Chris West.

1.  Bushmaster Sapphire  
compact binoculars 
Member price $39.95 
Non-members $59.95 

2.  Go Travel Weigh Me  
luggage scale 
Member price $21.95 
Non-members $27.95 

3.  eTrex 10 GPS  
Member price $135 
Non-members $149

4.  Hema PNG map 
Member price $8.95 
Non-members $9.95

5.  Basic first aid kit  
Member price $19.95 
Non-members $24.95
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Relive the romance and allure of 
the bygone era of steam, with the 
Flying Scotsman Memories of Steam 
Cuckoo Clock, hand-crafted to 
commemorate the 80th anniversary 
of the Flying Scotsman’s non-
stop run between London and 
Edinburgh.

      Crafted from 
  15 authentiCally 
   detailed sCulpts!
Requiring more than a 
year of intricate hand-
crafting to perfect, this 
extraordinary first-of-a-
kind delicately captures the 
atmosphere of a historic station, 
filled with nostalgia… 
�• exclusively hand-painted in a 

three-dimensional design 
 �• the Flying Scotsman moves 

around its track on the hour 
�• the train moves to the 

genuine sound of the original 
locomotive 

 �• the Stationmaster emerges from his 
‘office’ to announce its arrival

�•  the clock itself is a replica of the front of the 
locomotive’s engine and features a precision 
quartz movement

superb value – 
satisfaCtion guaranteed

This exclusive clock is a unique collector’s piece 
and strong demand is expected. Act now to 
acquire yours for five monthly instalments of only 
$49.99. That’s terrific value at just $249.95 plus 
$19.99 postage & handling and backed by our 
365-day money-back guarantee. Reply today, 
but send no money now; simply complete and 
return your coupon!

MEASURES
AN IMPRESSIVE

56cM
TALL

Fastest way to order:
www.bradford.com.au

Quoting reference code: 62363

Measures approximately 7 x 9.5cm tall

 

The Bradford exchange
Please respond Promptly

YeS! Please reserve the “flying Scotsman Memories of Steam” cuckoo 
clock for me as described in this advertisement. This cuckoo clock is available for 
five instalments of $49.99, a total of $249.95, plus $19.99 postage and handling. 
I understand I need pay nothing now.

Interest-Free Instalments

Please allow up to 28 days for delivery. All sales subject to product availability and reservation acceptance. Credit 
criteria may apply. From time to time, we may allow carefully screened companies to contact you. If you would prefer 
not to receive such offers, please tick this box. q

✂

Mr/Mrs/Miss/Ms               First Name:

Surname: 

Address:

          Postcode:

Phone: (optional)

Email: (optional) 

Please select q your preferred reservation option:3

)1. q MaIL  no stamp required, to:
The Bradford exchange, reply Paid 6763
Wetherill Park dc  nSW 1851

72. q fax to: (02) 9841 3399 – 24hrsor

;3. q onLIne at www.bradford.com.au  
                                              quoting reference: 62363

or

©2012 The Bradford Exchange Ltd. A.B.N. 13 003 159 617 426-B3926.01

Produced under licence from National Museum of Science and Industry Trading Ltd. All Flying 
Scotsman marks owned and registered by NMSIT Ltd. © NMSIT 2008. All rights reserved.

IntrIcately sculpted and 
paInted by hand

u

endorsed by the natIonal 
raIlway MuseuM

u

precIsIon Quartz 
MoveMent

MemSteamNTMotor.indd   1 17/02/12   9:34 AM

travel

from the mangroves, small fish would be 
washing into the estuaries. This in turn 
attracts big fish so we motored towards 
tiny Hugg Inlet, and into another world. 
At low tide the mangrove mudflats are an 
alien landscape. Exposed root cages poke 
through the glistening mud and strange 
creatures dart about, either searching for 
dinner or avoiding becoming it.

We caught a golden snapper and more 
barra but even if the fish hadn’t been 
biting, time spent among the mangroves is 
never wasted. There was so much activity it 
would’ve been just as much fun with a pair 
of binoculars and a camera.

When the tide turned again, we headed 
back out to sea for another go at Knife 
Island. Once a brief storm had passed, 
the ocean came alive and the silence was 
broken only by the heavy splash of big fish. 

We hooked a few more but the light was 
fading fast. So, as a fiery NT sunset spread 
across the sky, we returned to Six Pack 
Creek, to be tracked upstream by hundreds 
of fruit bats flying silently overhead.

Keen anglers have known about Dundee 
and Bynoe Harbour for years, but with the 
gradual sealing of the road and improving 
facilities, the area is rapidly growing in 
popularity. Even the fisherman’s bible, North 
Australian Fish Finder, added extra maps 
for the Bynoe region in the 2009–10 edition.

Accommodation is available at the Lodge 
of Dundee, Crab Claw Island, Sand Palms 
Motel and Dundee Downs Bush Resort. 
We stayed at Dundee Downs Bush Resort, 
which has a handful of air-conditioned 
cabins set among 30 hectares of natural 

The video camera I’d set up on the boat’s 
stern quietly watched it all. Two fishermen 
cheerily casting their lines. Dark clouds 
gathering in the background. Two fishermen 
scrambling to start the motor and weigh 
anchor as a howling gale whipped up the 
surf and driving rain swept across the sea.

I was just off Knife Island on Bynoe 
Harbour with my unofficial tour guide. 
He’d been eyeing the approaching storm 
warily, and with the benefit of experience 
had made the wise decision to sit tight 
rather than attempt to outrun it. So, as the 
boat rocked violently, we headed around 
the corner to the island’s small beach and 
sheltered behind the mangroves.

Then, in typical Top End fashion, the 
storm passed, the sun re-emerged and we 
were back fishing again in no time. Oh, 
another barramundi!

It was a great day. That morning we’d 
launched into Six Pack Creek from the 
ramp at Dundee Downs and then motored 
to a spot between Knife Island and Crab 
Claw, looking for ‘bust ups’. My previous 
experiences with rod and reel had mostly 
involved jetty and beach fishing down 
south, so I’d never even heard of a bait 
ball bust up. Now I know. It was the circling 
terns that gave the game away. When the 
Queenfish and Giant Trevalley herded 
hundreds of baitfish to the surface, the birds 
suddenly dropped from the sky for a crack 
at the fizzing mass. We’d cast a spinner into 
the throng and more often than not we’d 
hook on, and then the wrestle began. 

When it all settled down, we headed for 
Knife Island’s mangroves. We landed two 
pan-sized Barra, but with water draining 

bush. There’s also a sheltered communal 
area with a table and gas barbecue.

With the area becoming more accessible, 
local operators are keen to entertain their 
guests. The Lodge of Dundee holds regular 
events, including last season’s land-based 
fishing competition for kids; Crab Claw 
Island has conference facilities and great 
views from the restaurant and bar; while 
Friday nights at the Sand Palms Tavern are 
becoming legendary.  

But the main appeal is fishing. As a 
southerner, I’m used to seeing the waters 
off Adelaide thick with boats when the 
weather merely suggests it might be calm 
and warm, so I was surprised how few folk 
we saw on Bynoe Harbour that day. Maybe 
it’s due to the NT’s small population, or 
maybe it’s the harbour’s enormous size. 
Perhaps it’s simply because the Top End is 
blessed with so many great spots to fish. 

Come hell or high water,  
nothing beats casting a 
line in the top end. 

Story: John Pedler

Bynoe,  
the other 
Harbour

eTrex 10 GPS 

Featuring a monochrome 
display that's easy to read 
in any light, custom profiles 
for fishing or driving and 
the option to save your best 
fishing spots for next time, 
this waterproof GPS is a 
great chioce for the budget-
savvy fisher.

Member price $135 
Non-members $149

Shopping

ABOVE: Barramundi fishing 

Image: © Tourism NT.
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*Terms and conditions apply. Offers are valid until 30th September 2012. Free day and weekend upgrade offers can not be used in conjunction with each other. Free day offers are based on time and kilometre 
charges only (unlimited kms at metro, 200kms at country and 100kms at remote locations) and excludes optional and extra charges. For more information on the reduced liability or damage waiver products please 
speak to a consultant. Free baby seat hire is subject to availability. Only 1 seat hire per rental period. Available at Thrifty locations in Australia and New Zealand only. Must quote AANT Membership number at 
time of booking and show a valid AANT Membership card at time of vehicle collection. Drivers must meet the standard age, driver’s license and credit requirements of Thrifty. All rentals are subject to the terms and 
conditions of the rental agreement. For full terms and conditions go to aant.com.au.

As an AANT Member, you can now enjoy
loads of exclusive benefits*, just quote the
promotion codes below when you book.

•   Rent 7 days, pay 6 (AAA001)

•   Rent 12 days, pay 10 (AAA003)

•   Free weekend upgrade (AAA002)

•   Reduced liability on passenger vehicles

•   $5 off per day on damage waiver products

•   Free child seat hire

aant.com.au

08 8925 5901

Visit the AANT Darwin office
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